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Since its launch in 1991, STAR has
grown from a broadcaster of five
television channels into AsiaOs leading
media and entertainment company.

Today, STAR broadcasts 60 television
services in nine languages, providing
viewers across Asia with more choice
than ever.

While STAROs satellite footprint
allows it to reach 300 million people
in Asia and beyond, it is the
companyQs investment in quality
content that turns those people into
STAR viewers.

As the digital era opens up new
distribution avenues, STAR is set to
expand its services to reach viewers
not only at home, but wherever they
are, whatever they are doing.
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## News Corporation

STAR is a wholly-owned subsidiary of
News Corporation.

News Corporation is a diversified international media
and entertainment company with operations in eight
industry segments: filmed entertainment; television;
cable network programming; direct broadcast satellite
television; magazines and inserts; newspapers; book
publishing; and other. The activities of News
Corporation are conducted principally in the United
States, Continental Europe, the United Kingdom,
Australia, Asia and the Pacific Basin.




The fourth

consecutive year
of double-digit
growth in
revenue and
operating Income




CEO FOREWORD

Operating in Asia, home to the worldOs largest
and most diverse population base, as well as its
fastest growing economies, STAR has grown
rapidly in scale, as well as in the depth and breadth
of the programming we offer. Today we are proud
to provide an unparalleled range of television
entertainment choices to 100 million viewers
across Asia every day.

Central to our growth strategy is a singular focus
on creating world-class programming and
delivering it to as many people as possible. Inthe
past year, we have made several strategic moves
that have significantly expanded our reach and
positioned us strongly for future growth.

Our investment in Indonesian terrestrial broadcaster
ANTV has enabledEus to make a meaningful
entrance into the worldOs fourth most populous
country. The launch of the Tata Sky satellite TV
service gives us a unigue opportunity to reach

consumers directly through a world-class pay-TV
platform with service quality and interactive
functionality unprecedented in India. We are also
moving beyond television into the wireless and
online arenas. Our partnership with China Mobile
to develop wireless services gives us an opportunity
to connect with a new audience - the largest
mobile subscriber base in the world.

Over the year, our continued investment in quality
programming has been rewarded. STAR continues
to maintain a leadership position in the key markets
in which we operate.

Among our locally produced flagship entertainment
channels, STAR PLUS is now into its sixth year as
IndiaOs leading cable channel. XING KONG
maintains its position as the top regional cable
channel in Guangzhou while STAR CHINESE
CHANNEL continues to make strong strides in a
challenging and cluttered Taiwanese marketplace.

Additionally, STAR MOVIES leads all English movie
channels in India and Malaysia; STAR ANANDA
remains the top Bengali news channel in India,
and ESPN STAR SPORTS continues to be the
number one sports network in Asia.

On top of our ratings successes, Fiscal 2006 also
represents the fourth consecutive year of double-
digit growth in terms of revenue and operating
income for STAR.

These positive results come as a direct result of
the hard work of our people, whose dedication
has propelled us to once again achieve record
results. As we move ahead, exciting new growth
opportunities will come hand in hand with fresh
challenges. | am confident that the momentum
we have built, coupled with the continued
commitment of our talented people, will empower
us to accomplish even more in the years to come.

Michelle Guthrie
Chief Executive Officer
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HIGHLIGHTS

In June 2006, STAR and News Corporation
formed a strategic alliance with China Mobile,
paving the way for STAR to reach China MobileOs

260 million
subscribers

exclusive
channels

In September 2005, STAR became the largest
content provider in Hong Kong, distributing
16 channels, 13 of which are exclusive to NOW TV.

D

85% of
Indonesian TV
households

Also in September, STAR made its first foray into terrestrial broadcasting by picking
up a 20% stake in Indonesian terrestrial broadcaster ANTV, tapping into 85% of
the TV households in the worldOs fourth most populous country.
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Awards

In June 2006, STAR topped all Asian
broadcasters at the 2006 PROMAX & BDA
Awards for the sixth consecutive year,
with a total of 30 awards (10 World Gold,
18 World Silver and 2 World Bronze).

In May 2006, STAR CHINESE MOVIES invested in
three high-definition films which will be executive
produced by multiple Hong Kong Film Awards winner
Derek Yee Tung-sing.

In June, STAR CHINESE CHANNEL announced that
in conjunction with MediaCorp, it would produce

its first multi-million dollar HD drama serial, Angel
Lover. The programme will premiere in Fiscal 2007.

Best Reality
Programme

In December 2005, Dance Competition,

a reality dance show on XING KONG, won the

Best Reality Programme Award at the Asian Television
Awards 2005.
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No.]

Cable Channel in India
STAR PLUS

No.]

Regional Channel in

Guangzhou China
XING KONG







